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freshman in high school and my aunt 

had invited me to a David Bowie con- 
cert. | had no idea who he was at the time; | 
just knew that | had to go since one of my 
aunt’s friends had flaked out on her. Basi- 
cally, she was stuck with an extra ticket and 
| was her last resort. 


| remember my very first concert. | was a 


| was amazed at how many people were 
gathered in such a small place. There was a 
funny smell; that was also the first time | 
learned what pot smells like. My aunt kept 
asking me if | was excited for David Bowie to 
come onstage. | really didn’t care either way. 


Then, there he was: this anorexic-looking freak with eye make-up and an 
accent. The crowd went wild. The lights were going, the band started paying, but 
my feet were already hurting since | had to stand just to see. | wanted to go home. 
Yes, | was being a brat. But at 14, | was entitled. 


| did have to admit that the concert was pretty entertaining despite the fact that 
| didn’t know any of the songs. All of a sudden, | heard a familiar tune. It was 
Queen’s “Under Pressure.” | recognized the tune from my dad’s “Best of Queen” 
album. Something inside of me changed. | was rocking out with the other people 
at the concert. It ended up being one of the best experiences of my life. 


These days, | go to concerts a lot more often. This month, | will see The Killers 
at the Vault 350. | first saw them last spring when they opened for Morrissey during 
his L.A. tour. Every concert | go to, | am taken back to my David Bowie days and 
| how | came to love the experience of seeing artists perform on stage. 


At Dig, we’ve taken your music memories and captured them in this issue. 
Welcome to our annual music edition. Inside you'll find out about the man behind 
the Vans Warped Tour, Kevin Lyman, and how he’s working on bringing you more 
of the music you love to hear. 


For anyone who feels a little out of the loop when it comes to MP3 players, we'll 
give you a few reasons as to why you might want to ditch your portable CD player 
and catch up with technology. 


If you’re a traditional music lover and stick with radio, check out one of FM’s 
newest editions, Indie 103.1FM. If you’re tired of the same old thing, maybe it’s time 


to break the format. 


Julie Guevara, editor in chief 
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MP3’S FOR DUMMIES 


Are youstill carrying around your compact disc player? 
A little outdated, don’t you think? Do yourself a favor 
and read up on the new, sleek, chic and slender 
machines currently on the market. 


Scott Boardman 


ne 


CREATING THE CHAOS 


Behind some of the biggest and most success- 
ful tours, including the annual Vans Warped 
Tour, the man who creates the chaos is now 
setting his sites on conquering winter. Kevin 
Lyman is giving snow-covered cities a reason 
to heat up with the “Taste of Chaos Tour.” 


Angela Burke 


BREAKING THE FORMAT 


Genre after genre came and failed on 
the radio dial of 103.1 FM. Now, the 
salvation of the station spawns from 
the idea of having almost no format 
and including famous celebrity DJs. 
Read up on how Indie 103.1 is beating 
the odds. 

Ben Hooker 
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ou see them everywhere; 
commercials, sides of 
buses, at the gym, in the 
mall. They are becoming more 


fashionable than the music they 
play. Yes, we are referring to the 
new and chic MP9 players that 
are currently flooding the market 
and taking the United States by 
storm. 


iPodshuffle 


120 240 
songs songs 


"99 |°149 


By Scott Boardman 
Illustration By Marin Runje 


These small machines have the memory capacity to 
hold up to 25,000 songs (who knows 250 songs, let a lone 
25,000 songs!) and with them being so convenient they are 
quickly replacing the compact disc player. 

So which one should you buy? If you are like myself | 
have yet to buy one. So in order to help every college 
student out, here are some things you need to know about 
MP3’s before spending your hard-earned cash. 

Let’s be honest, who the hell knows what a gigabyte is? 
The average person really only knows that the higher the 
gig, the more music. What is most important to the con- 
sumer is how many songs do these players hold?, what 
colors are they available in?, and how easy are they to use? 

The machine that seems to be dominating the market is 
the iPod. The iPod is available in many different shapes, 
sizes and colors. The regular iPod’s come in only one color 
which is white with a metallic silver on the back. They can 
fit 5,000 songs, unless you want to upgrade to the iPod 
photo—this new gadget has the capacity to hold either 
7,500 songs (for $349) or 15,000 songs (for $449). In 
addition, the iPod photo has a full-color screen to display 
pictures (duh!) and album titles of your music. 

Apple decided to team up with rock band U2 and release 
an iPod in their honor. It is the same as the regular iPod 
being that it is still able to carry 5,000 songs, however this 
limited edition Pod is black and red. For avid U2 fans the 
signatures of all the band members are engraved on the 
back and a $50 gift-card to download the whole U2 music 
catalog on iTunes (the official Apple music downloading 
Web site) will be even more bang for your buck. 

The new iPod mini comes in four different colors: pink, 
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1,500 
songs 


1,000 
songs 


blue, white and green. Weighing only 3.6 ounces, this iPod can 
still carry 1,000 songs ($199) or 1,500 songs ($249). 

Recently, Apple also came out with the iPod shuffle. This 
small jukebox is the size of a stick of gum and has the capacity 
to either hold 120 songs ($99) or 240 songs ($149). Another hi- 
tech feature is that the iPod shuffle can be plugged directly into 
any USB 1.1 or 2.0 port. 

Colin McKissick, assistant store manager of the Apple Store 
at South Coast Plaza, says that Shuffle is for the gym or for the 
person on the go. 

Another cool feature about the iPod is that if you order the 
iPod or the Mini online you are able to engrave whatever the hell 
you want for free on the back. 

Other MP3’s currently on the market are the iRiver, the Rio, 
Zen, and the Dell Pocket DJ and the Creative. These products 
are lesser known than the iPod, but not necessarily as good. 

In comparing some of these brands to the iPod Mini, Con- 
sumer Reports rates the performance of the Pocket DJ and the 
Creative as excellent and the iPod Mini and the Rio as “very 
good.” Their research is based upon signal quality, ease of use, 
headphone quality, playback time, compatibility and other spe- 
cial features to the individual MP3 player. 

According to www.MP3.com, the Creative is rated higher 


iPod iPodphoto 


20GB 
5.000 7,000 


songs songs 


than the iRiver. The Creative comes in 10 color choices, 
has a “pulsing backlit trim” and a great sound for a 
moderate price. On the other hand, the Creative’s 
control strip to navigate through songs is way too 
sensitive and there is no color screen available. The 
iRiver comes in second according the site because of 
its sensitive control strip and it is said to be “picky 
about thumb placement.” Also, the iRiver is priced too 
high in comparison to other MP3’s currently on the 
market, even though it has acolor screen, great sound 
and picture options, similar to the iPod photo. 

Consumer Reports says there are other MP3 play- 
ers that could be considered a little better than the 
iPod (20-GB, or the 5,000 song range) because of 
battery life and better signal quality yet the iPod still 
outranks because of the clickwheel control and ease 
in transferring files. 

Radio station, 98.9 KCRW also has a new feature 
called Podcasting. This feature allows listeners to 
download any program that was aired on the station 
directly to the listeners computer and then to the MP3 
player. This feature is available to all MP3 players, not 
only the iPod, do not let the name fool you. 

So remember when you are shopping for your MP3 
player take time to examine the product and get to know it. 
Make sure you are knowledgeable about the MP3 
market. These little gadgets might be small in size but can 
be expensive. Take a month subscription out to 
ConsumerReports.org, the subscription is only $4.95 and 
it will give you a wealth of information that will aid you on 
your Pod search. And don’t forget to take advantage of 
your student discount that Apple offeres to all students. 
Finally when going in for the killand buying your music box 
tell the store to talk to you inplain Ekglish. Often times they 
will speak another language than you...make sure they 
slow down to your speed and you understand what they 
are telling you. Good luck and ha ‘od hunting! @ 


15,000 


songs 
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Kevin Lyman and his latest music tour creation. 


give for a day in the sun among the merchant booths, 
skate demos, autograph signings and music blaring 
from the many stages at the annual Vans Warped 
Tour—even if it means getting unfashionable tan 
lines and losing your shoes in the mosh pit. But, this 
winter, the summer-like days happen to be right 
around the corner. Warped Tour creator, Kevin 
Lyman, Darryl Eaton of the Creative Artist Agency, 
John Reese and Paul Gomez of Freeze Manage- 
ment, have brought the spirit of the Warped Tour to 
Long Beach and 37 other cities this winter with the 
“Taste of Chaos Tour” (TOCT). 

“The energy has been nuts,” Lyman says. “Kinda 
like Warped, but very focused, in a shorter time. | 
didn’t think kids would be standing in the snow at 8 
a.m. until the doors open at 5 p.m. Many kids have 
come up to me and said, ‘thanks, now we have two 
shows to look forward to each year.” 

The tour consists of one main stage and a 
second acoustic stage, called the MySpace Stage, 
sponsored by Myspace.com. The main stage fea- 
tures co-headliners, The Used and My Chemical 
Romance, along with Killswitch Engage, Senses 
Fail, A Static Lullaby, Saosin and Underoath. The 
MySpace Stage has equally great acts, such as 
Bleed the Dream and Opiate for the Masses, who 
were selected from MySpace.com. 
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Dig gets a taste of successful music festival creator, 
inters are usually miserable—rainy, “This year, itis real hard,” Lyman confesses. “Over 2,000 bands 
cold and depressing; it’s all the more want alimited amount of spots. So even though we were able to tell 
reason to stay inside. What you wouldn’t 208 bands they got some shows, that is still only one in 10 bands 


getting to play.” 

The inaugural year of the TOCT has proved to be successful. 
Twenty-four of the 38 dates have sold out, prompting tour creators 
to go global. Australia, Germany, Japan and the U.K. will soon be 
getting a taste of the chaos. 

So what brought about the idea for this smaller version of the 
Warped Tour? 

“| have done tours for other people and most of those were run 
by greedy people or without a vision,” Lyman says. “I need to stay 
and work in the scene | have been a part of and work to keep it 
moving forward.” 

Tour sponsors: Samsung, Sprint, Fuse Networks LLC, Hurley 
International, Nintendo, Ernie Ball, PETA and Hot Topic, to name 
a few, along with the tour bands, have booths and displays set up, 
that offer the newest products to fans. You can even check out the 
Twenty Twenty Skateboards booth, the latest business venture 
from Branden Steineckert, drummer for The Used. While some 
might think all of this is a distraction to the bands and their music, 
Lyman disagrees. 

“Some kids like to stand in front of the stage all night, but we give 
them another thing to do and my belief is that it increases social 
interaction.” 

The sound of the current line-up of bands on the TOCT comes 
from the harder, screamo, yet melodic, style of rock music. “I 
wanted to take the harder side of Warped and maybe the not so 
hard side of Ozzfest to do something indoors with lights and see 
how it works,” Lyman says. “It has surprised me on how well all the 


bands have been received and how the tour has been received.” 

The vision of the TOCT has thrived and is yet another milestone 
in Lyman’s career. He began his career booking bands for his 
university and taking on the roadie role for unknown acts, which 
included Bad Religion and The Bangles. He got his first taste of tour 
production after working on the Great American Peace March in 
Victorville, Calif. The marchers ran out of money, so Lyman 
organized his first show in the following days to raise money for all 
the marchers stuck out in the desert. After college, Lyman served 
as a production manager for 
various bands, including 
Metallica and Jane’s Addic- 
tion. It was inevitable that 
Lyman would become aleader 
in the development festival- 
style tours. 

Lyman then created the 
Vans Warped Tour—the long- 
est running, traveling music 
and extreme sports festival in 
the world today. “I didn’t like 
the way the shows were being 
done and tried to do some- 
thing different,” Lyman states 
about the Warped Tour. “I was 
willing to give up everything to do it and am real glad it worked out.” 

The Warped Tour has become an annual event that many fans 
look forward to each year. “Warped is 11-years-old,” Lyman proudly 
proclaims. “Not bad, but we have a way to go; however, some 
people have said it is a right of passage to go to Warped.” Besides 
its longevity, Warped Tour has become a successful integration of 
extreme lifestyle with corporate sponsors—a blueprint for cohesive 
sponsorship pioneered by Lyman. 

Lyman also currently holds the title of president for 4 Fini Inc., 
a full service marketing and event production company. 4 Fini Inc. 
has also developed other successful tour productions, such as the 
Latin rock festival, The Watcha Tour, the Sprite Liquid Mix Tour and 
charity events, such as Boarding for Breast Cancer, Heal the Bay 
and the Christopher Street West Gay and Lesbian Pride Festival. 
As if all of that isn’t enough for Lyman, he also acts as consultant 
to help companies keep their products in touch with the youth 
market and part owner of Side One Dummy Record Company 
(Flogging Molly, Suicidal Tendencies, Go Betty Go). 

To ensure that the music scene continues to keep its vision 
moving forward, Lyman also finds the time to educate the future 
music leaders of tomorrow . He has been teaching a music industry 
course for two years at Citrus Community College in Glendora. 

Being music industry savvy and passionate about what he does 
has been the key to the longevity of Lyman’s career. “You have to 
stay focused and don’t stray too far from what you set out to do,” 
Lyman advises. “Deliver value and pay attention to what your 
audience wants to see. That is why we must pay attention to our 
fans and why everyone has my e-mail address.” 

Over the year’s, Lyman’s tours have become an outlet and 
voice for fans and musicians of the rock/punk-rock/alternative 


up to me 
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v 
genres, and allowed this musical scene to gain more recognition. “I 
hope we have helped to make the indie music and touring scene as 
strong as they are, despite all we read about major labels— may 
they rest in peace,” he says. 

It may seem as though Lyman stays close to his rock music 
roots, think again. “You will always have some of the roots of what 
the scene is about— The Vandals, Pennywise, NOFX,” Lyman says 
referring to the Warped Tour. “But | like to mix in some hip-hop 
despite what the purists might think. If | just had bands | liked it 

would not be fair.” 
Though Lyman is a music 


“Many kids have come (ieee 


is a musician and the music 
lover’s advocate. “I will always 
¥ have some space for unsigned 
bands on my tours,” he says. “I 


and said 


‘thanks, NnOW we have believe that is what makes it 
two shows to look 
forward to each year.” 


worthwhile, when | walk by and 
see some kid stoked, going for it 
onone of the side stages. There 
might only be 10 kids watching 
that have now discovered anew 
band.” 

Last summer, a local South- 
ern California unsigned band, Broken Horizon, had the opportunity 
to play on the 2004 Warped Tour. Shaun Hollywood, former bassist 
of Broken Horizon and current bassist of From Within, thinks his 
band’s summer gig was the opportunity of a lifetime. “Playing [on] 
a side stage at Warped gave us so much more exposure than any 
other gig could ever give us,” Hollywood says. “There are so many 
people walking around that hear your music, that might not other 
wise, due to the setup of Warped. It was also the chance to play for 
more people than we ever have.” 

As chaotic as Lyman’s tour productions and life may seem, they 
are the exact opposite —organized, very well organized. “Everyone 
cooperates, the bands, crews and vendors,” Lyman says of the 
TOCT. Simply, Lyman keeps it real—real enough to make sure his 
tour productions, including the TOCT, are affordable for its target 
audience ($25.00), due in part to the tour sponsors. With such 
success, will the TOCT develop to the capacity of Warped? “I think 
we will keep the venues this size, but do multiple nights in some 
cities—a few more hotel rooms would be nice. It isn’t like the 
summer where you find a hose for a shower,” he says referring to 
Warped Tour. 

If you didn’t join the chaos when the TOCT came through Long 
Beach on Mar. 31, you can join it this summer, as the Warped Tour 
visits the grounds of Cal State Long Beach on July 1. 

“Many promoters thought [TOCT] would not work, but gave us 
a chance and now we have proved all the nay-sayers wrong,” 
Lyman says. “A bunch of kids will walk out with smiles and 
memories of a great night. And let me tell you, now | know what real 
winters are like in many places and | am glad we got to bring them 
some fun.” @ 
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CALENDAR 


Further Seem Forever - 
6:30 p.m. 
HOB Anaheim 


Underoath - 6 p.m. 
HOB Anaheim 


Album 
Releases: 


Hot Hot Heat - “Elevator” 

Faith Evans - “The First Lady” 
Fisherspooner - “Odyssey” 

The Crystal Method - “Community 
Service II” 


Underoath - 6 p.m. 
~| HOB Anaheim 


HOB Anaheim 


Slightly Stoopid - 7 p.m. 


Action Action - 7:30 p.m. 
Chain Reaction 


American Hi-Fi - "Hearts on Parade” 
Cafe Tacuba - “Un Viaje” 

Garbage - “Bleed Like Me” 

_| Mariah Carey - “The Emancipation of 
"| Mimi” 


17 - The Killers - 7 p.m. 
Wiltern LG 
Papa Roach/No 
Warning - 7 p.m, 
HOB Anaheim 
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18 - Atmosphere - 7 p.m. 
Glass House 


25 - Tori Amos - 8 p.m. 
Royce Hall - UCLA 


mm 


19 - Steel Train - “Twilight Tales from the 
Prairie of the Sun” 
Sinai Beach - “Immersed” 
2Mex - “Over the Counter Culture” 


26 - Better than Ezra - “Before the 
Robots” 

The Caesars - “Paper Tigers” 
New Order - “Waiting for the 
Sirens Call” 

Jonathan Rice - “Trouble is Real” 


APRIL 


Movie 
Releases: 


“The Weatherman” 
“Sin City” 


Tiger Army - 7 p.m. 
HOB Anaheim 

Nikka Costa - 7:30 p.m. 
Galaxy Theater 

U2 - 7:30 p.m. 
Arrowhead Pond 


: 2 


Louis XIV - 8 p.m. 
Galaxy Theater 

U2 - 7:30 p.m. 
Arrowhead Rend 
Underoath - 6:30 p.m. 
Henry Fonda Theater 


Vault 350 


20 - Straylight Run - 
6:30 p.m. 
The Roxy 


Rooney - 7:30 p.m. 
Glass House 


21 - Straylight Run - 
6:30 p.m. 
HOB Anaheim 


“Fever Pitch” 

“Sahara” : 
Slightly Stoopid - 7 p.m, 
HOB Anaheim 
English Beat - 8.p.m. 
Galaxy Theater 

The Killers - 7 p.m. Finch - 8 p.m. “The Amityville Horror” 
The Roxy “Valiant” 


Atmosphere - 8 p.m. 
Troubadour 

The Killers - 7 p.m. & 11 p.m. 
Wiltern LG 

Trick Daddy - 8 p.m. 

HOB Hollywood 


22 - Phoenix/Dogs Die in Hot 
Cars - 7 p.m. 
Avalon 


“A Lot Like Love” 
“Kings Ransom” 


“The Hitchhiker’s Guide to 
the Galaxy” 
“XxX2: State of the Union” 


29 - 


30 - Coachella Day 1 - 11 a.m. 
Empire Polo Field 
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magine, you call your favor 
te radio station. We'll call it “K- 
RAP,” telling them you want to 
hear “Train In Vain,” a classic by 
your favorite band, The Clash. 
The next evening, as you’re driv- 
ing home from along day at school 
the DJ announces your name, 
then proceeds to play the exact 
song you want to hear. Unlikely— 
but not impossible. 

While XM radio and the explod- 
ing popularity of MP3 technology 
are poised to control traditional 
AM/FM broadcasts, one Los An- 
geles based radio station offers 
freedom from the constricting for- 
mats of their mainstream rivals. 
103.1, KDLD FM, or simply Indie 
as we all knowit, has an approach 
that is scarcely practiced in the 
corporate world of Los Angeles 
radio. Indie subscribes to the phi- 
losophy that a good mixture of 
edgy alternative and punk com- 
bined with whatever else their au- 
dience wants to hear will keep us 
coming back for more. 


Ry 
<< 
oneat 
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Indie is owned by Entravision Communi- 
cations, a Santa Monica based media com- 
pany with 58 stations nationwide, most of 
them broadcasting in Spanish. Much of the 
freedom that is alotted to music director Mark 
Sovel, aka “Mr. Shovel,” stems from the fact 
that Indie was never expected to be a popular 
radio station. After all, they are literally cursed 
with one of Los Angeles’ weakest signals (as 
you probably know). “It’s fairly weak in the 
Valley, and there’s nothing we can do,” Sovel 
admits. “Signal strength is controlled by the 
FCC. We can’t do a thing about it.” 

Indie bares the task of competing for 
airtime with such media conglomerates as 
Infinity Broadcasting’s KROQ and Clear Chan- 
nel Communications’ KIIS FM. Despite their 
puny signal and slim budget, their listenership 
is on the rise. Indie draws an estimated 
400,000 listeners throughout the Los Ange- 
les basin and all of Orange County. 

“Our audience has practically doubled 
since inception, which is odd seeing as we 
don’t really advertise,” reports Eric Lassen, 
Entravision’s Vice President of Legal Affairs. 
However unlikely this may sound, most of 
Indie’s listeners are drawn to the station via 
word of mouth. 

Chris Watson, 20, a Huntington Beach 
native and avid surfer, relies on Indie to keep 
him spry on late-night shifts as an EMT. “I first 
heard it about a year ago,” Watson says. “l 
was working a 24-hour [shift] with my friend 
and he was like ‘check out this station, they 
play good stuff.’ He was right; | don’t even 
change it during commercials.” 

“There wasn’t anyone playing that music 
here. Ijusthad to believe there was more than 
just me sitting in my living room playing these 
records at night,” Sovel jokes in his messy 
cubicle at Entravision’s mid-Wilshire head- 
quarters. The music he is specifically refer- 
ring to is punk-rock, but don’t be too quick to 
write them off as just another punk station. 

So then, who listens to Indie? While 
practically all radio stations specialize their 
music to focus on a specific sect of society, 
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Indie’s approach draws listeners from every- 
where. 

“We kind of don’t have a target audience,” 
Sovel informs. “If you listen to three songs ina 
row during our morning broadcast you'll prob- 
ably hear a punk song, a popular alternative 
song and maybe some electronica or a classic.” 
Sure enough, during their daily rush-hour broad- 
cast, DJ Dicky Barrett played The Descendants, 
Jet and the song that made Johnny Cash a rock 
and roll icon, “Il Walk the Line.” 

Their unpredictable playlists combined with 


“We kind of don’t have a target 
audience. lf you listen to three 
songs in a row during our morn- 
ing broaticast you'll probably 

hear a punk song, a popular al- 
ternative song and maybe some 

electronica or a classic.” 


colorful DJs create a unique format that has 
caught the attention of listeners and the media 
alike. Rolling Stone called them, “America’s 
Coolest Station,” and SPIN magazine listed Indie 
in their 2004 year in music issue as, “The Best 
Reason to Turn Up Your Radio.” Indie’s deep list 
of radio hosts includes such famed personalities 
as actor, Danny Masterson of “That 70’s Show,” 
metal-core mega-star Rob Zombie and ex-Sex 
Pistols guitarist, Steve Jones. 

Ex-Black Flag frontman and renegade punk 
hell-raiser, Henry Rollins, (Indie DJ until last 
December), took a few minutes to tell us about 
his experience with the station. 

“I miss itman,” he admits. “It was so much fun 
to have people walk up to me on the street, 
thanking me for promoting a station that plays 
real music.” Rollins goes on to elaborate upon 
what “real” music means to him. 

“Our playlists are generated by us and our 
listeners, not Clear Channel or anyone else,” 
Rollins says. “If Joe from Long Beach wants to 


By Ben Hooker 
Illustration By Marin Runje 


hear his favorite Beatles song, I’d play it. 
l’mnotsaying that they'll play anything— 
sorry to any country or polka fans out 
there. Most of the music we play can, in 
some way, be catagorized as rock.” 

Rollins specifically refers to Clear 
Channel to dispel rumors that they have 
any control over Indie’s operation. Al- 
though the media giant owns a part in 
Indie’s commercial sales, they already 
meet the legal ownership limit of eight 
Los Angeles radio stations. 

Indie boasts variety in such broad- 
casts as “Reggae Wayne’s Smoke Out,” 
Nina Blackwood’s “New Wave Nation,” 
playing new-wave favorites’ and a Span- 
ish rock segment called “The Red Zone,” 
with DJ Cha-Cha. 

If you want the full Indie experience, 
Rollins says to check out “Passport Ap- 
proved” on Saturday mornings from 
10a.m.-noon. “Those guys (DJs Sat Bisla 
and Mike Savage) will play: anything,” 
Rollins says. “The show is meant just for 
import rock, and you'll hear stuff that no 
one else is playing.” 

For all you struggling local bands, 
Rollins says tune in for “Check One... 
Two,” a local band showcase with Mark 
Sovel. “Il remember the days when I’d 
have given my right arm for radio play 
man. It’sso hard for underground bands, 
especially in L.A.,” Rollins laments. “I 
say take advantage of it! If you’re a band 
looking for good publicity, call [them] 
up.” E-mail works too, just check Indie’s 
website at www.indie103.fm. 

So, when you're driving home today 
and you find that your favorite station is 
playing the same old hits you heard this 
morning, tune into Indie 103.1 FM. Ifyou 
have difficulty with the reception, Rollins 
advises, “a little aluminum foil on the 
antenna can make it a lot better.” @ 
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Here at Dig, we strive to deliver the goods. Our mission is clear: to scour the world for 
stimulating new music and fresh ideas. We give you in depth interviews and reveal another 
side of what the entertainment industry has to offer. 


DJ Young Einstein, Dizzy Dustin and Andy Cooper of Ugly Duckling look 
like nice young men, but on stage, they're not afraid to show you what hip- 
hop is all about even if it means being a little rude. 


(€ Who wants to hear some Long Beach hip-hop?” 
The question is forcefully posed by Dizzy Dustin, aka Jon E. Rockwell, of 
Ugly Duckling as he extends the mic toward the audience 


standing directly in front of the stage. This particular night, the 


Blue Café in downtown Long Beach has a well-blended and 
sizeable crowd that is responding to his hype-building ques- 
tions unconvincingly. Again he shouts, “Who knows about hip- 
hop? All of you who want to hear some Long Beach hip-hop 
make some motherf--ing noise!” A few more screams chime in, 
but Dizzy is rapidly transforming into a disgruntled employee. 
This continual back and forth exchange with tonight's apathetic 
crowd lasts for several minutes. He enthusiastically offers one 
last try, and while he waits for a positive reply, his gaze into the 
lights and the mostly unresponsive crowd glare contempt. 
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By R.S. Hakes 


Dizzy has just lost all hope that his verbal 
jousting will receive the positive feedback he 
expects. He begins to shout at the people sitting 
in the back of the bar and along the walls. “All you 
motherf—ers in the back, go home! If you don't 
like hip-hop get the f— out! All of you who want to 
hear hip-hop, move toward the front of the stage _ 
and the rest of you can get the f— out!” Not 
defeated, but obviously disappointed, Dizzy in- 
troduces the next live act, the Halfway House 
Emcees. 

Dizzy has been involved in the Long Beach 
hip-hop scene since the early 90s. Dizzy, along 
with Andy and DJ Young Einstein, created Ugly 
Duckling in 1994 amidst the G-funk explosion 
that shoved Snoop Dogg, Warren G and other 
long Beach natives into the national spotlight. 
Ugly Duckling, on their own terms, adhered to 
hip-hop’s earlier roots and created fun songs 
with simple beats and unpretentious lyrics. Ugly 
Duckling’s simplistic and down-to-earth style 
appealed to enough hip-hop heads world-wide 
that it provided them with the opportunity to tour 
the United States, Europe. Australia and Japan 
several times. “The good thing with Ugly Duck- 
ling is we have a lot more than just hip-hop fans,” 
Dizzy explained, “We have that type of sound 
and reach a lot of fans who are really influenced 
by all types of music, as well as | am.” 

Going strong since 1997, Ugly Duckling has 
produced a couple of EPs and two LPs and is 
currently at work on a third full-length album-— 
yet to be titled. They are slated to go to Germany 
next month and perform at some of Europe’s 
massive music festivals like the Reading Festi- 
val. European festivals dwarf U.S. festivals not 
only in attendance size but also in the wide 
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variety of music and their ability to attract a majority of the 
world’s most popular artists. They have toured and worked 
with several of today’s more popular acts like, the Long 
Beach Dub All-Stars, Del the Funky Homosapien, the 
Pharcyde, Jurassic 5 and Dilated Peoples. 

Ugly Duckling is just as successful overseas as they are 
here in the United States. Dizzy explains how today’s major- 
label rap artists do well everywhere but he also feels a lot of 
the United Kingdom is into a more old-school approach to 
hip-hop and that they have a hard time relating to the 50 
Cent’s and the Ludacris’. “We do the type of music that is 
really translatable in Japan, Australia and Europe,” Dizzy 
says. “It’s just sad to say that it doesn’t translate here in the 
U.S. as well as it does overseas.” Europe is heavily en- 
trenched in the DJ culture. A popular DJ can sell out an 
arena just mixing records and beats. Ugly Duckling really 
emphasizes the production in their music and Dizzy be- 
lieves this is why they are so well received overseas. 

He thinks about this for a moment and then adds, “It’s 
weird...being that we have worked all over the world and to 
see the environment, how the UK is and how well we are 
accepted over there...it is sad to see as Americans we 
developed hip-hop, but other countries are holding onto it 
and they are really serious about it.” 

The experience and knowledge Dizzy has gained from 
recording, traveling and dealing with music labels has helped 


nity Service, Blown Celebs, Discreet Merchants and others. 
Ken Cassidy, aka Swiss Precise, and Troy Grenawalt, aka 
White Shadow of the Halfway House Emcees, met doing 
graffiti as young kids in Long Beach. Swiss Precise de- 
scribes their style of music and what Eighth and Dawson 
have to offer the Long Beach hip-hop scene. “The way we 
live on a day to day basis is how we do it on the stage. It is 
raw uncut talent, no gimmicks,” Swiss Precise says. “If you 
see Troy (White Shadow) all drunk at the bar, that is what you 
will see on stage. They think if he falls down drunk, it is part 
of the show. That is just reality. That is the way he is.” 

Halfway House is trying to create music and a sound that 
everyday people can relate to and they are not trying to 
misrepresent themselves as something they are not. Stand- 
ing in front of Iguana Kelley’s on Anaheim Street, Swiss 
Precise says, “| speak about what | see and what | have been 
through.” 

At the same bar but on a different day, White Shadow 
adds to this sentiment, “We want to do music that people 
want to sit down and listen to. You feel the beat. You feel the 
music. You feel good,” he says. 

White Shadow feels too many rappers today repeat them- 
selves and one another. “When | rhyme, I’m not gonna tell 
you the same thing all these other rappers told you. I’m going 
to tell you something you don’t know,” he says. “I touch on 
false religion, false idols, real political, just conscious music 


“THE GOOD THING witH Ucty DuckLiNe IS WE HAVE A LOT MORE THAN JUST HIP- 
HOP FANS. WE HAVE THAT TYPE OF SOUND AND REACH A LOT OF FANS WHO ARE 


REALLY INFLUENCED BY ALL TYPES OF MUSIC, AS WELL AS J AM.” 
— Duzy Dust 


to prepare him for his own adventure into today's Long 
Beach hip-hop scene. Dizzy, along with a few friends who 
are all currently active in the underground hip-hop scene, 
have partnered up and created Eighth and Dawson Records. 

Eighth and Dawson Records was started in 1999 by 
founders Ptah, Xsite and Deviant, who are a production 
team known as the Discreet Merchants. They teamed up 
with Dizzy who is also the founder of Threepointfive Records. 
Dizzy was already achieving moderate success in Ugly 
Duckling, as well as gaining a lot of industry contacts. Now 
the partnership is simply known as Eighth and Dawson 
Records, Dizzy ultimately wants to help provide an opportu- 
nity and outlet for other local artists to be showcased and 
heard. 

He is grateful for the amount of success he has achieved 
with Ugly Duckling and all the traveling he has experienced 
and now he would like to return the favor. “I have been 
around the world so many times, | don’t even want to go...| 
want to get behind the scenes. This is my opportunity to give 
back to hip-hop,” Dustin says. “| want to sign the checks 
now, not cash the checks.” 

Eighth and Dawson Records has a growing roster of 
local talent that includes, Halfway House Emcees, Commu- 


for sure.” 

A common statement repeated among all of these Long 
Beach hip-hop artists is that they are not rappers, and that 
RAP stands for Radio Air Play, which seems to suggest a 
style of music aimed at selling out. White Shadow put it 
bluntly, “I ain't a rapper, | am an emcee straight the f— up.” 

Another pressing issue is the lack of unity and support in 
the Long Beach music scene. White Shadow would like hip- 
hop to be a lifestyle movement bringing people together. But 
he doesn't see it happening and responds with, “No it won't 
[bring people together]. People are jealous of each other and 
try to bring them down.” 

Dizzy suggests that the fundamental problem with gain- 
ing more exposure in underground hip-hop is a lack of talent 
and commitment. “A lot of people are still trying to write a 
Sublime sound or are trying to ride that. There [are] not a lot 
of influential people coming out with their own sound,” he 
says. “Halfway House, to be honest, they have been hip-hop 
kids since I’ve known them. There are a lot of suburban kids 
that say ‘Oh, | can rap, |can get a band together’ but they are 
not really rooted in the hip-hop culture and | think that is what 
we are trying to do with Eighth and Dawson.” [, 
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By Lauren Nelson 


Although most prescriptions are to be taken without 
alcohol, “Over the Counter Culture” can be taken 
alone or with a few drinks because the vibrant beats 
drowned out the lyrics anyway. 

Anti-piracy, responsibility, regrets, gender, race 
and sex are all ideas that SonGodSuns, aka 2Mex, 
presents in his new hip-hop album, “Overthe Counter 
Culture.” Too bad this social commentary that was probably written 
to change lives can only be understood in hints of words and phrases 
as the rapping blurs the message of the tracks. 

This truly different hip-hop artist is going solo as he steps back 
from his group, Visionaries, to admit that what he really listens to is 
The Cure and They Might Be Giants. “Over the Counter Culture” is his 
break from mainstream rap and hip-hop as he tries to emulate the 
sounds of Elliot Smith. 

Despite the frustration of not knowing what 2Mex is so passion- 
ately going off about, the background vocals, beats and instrumentals 
of each song make the album worth listening to. “It Is All 4 You” 
presents a Fugees-day Lauryn Hill sound-alike through background 
vocals that accompany 2Mex’s seemingly experienced voice and 
ability. 

“Over the Counter Culture” has a rhythmic beat that differs from 
song to song and with what is being sold in the music stores. From 
hard-core rap to hip-hop, and Latin rhythm to Rastafarian tones, this 
artist has blended an album where at least one track can be enjoyed 
by anyone whowants alittle social-conscious-gangsta edge to music. 

Rap with a message, though still a step above Christian rap that 
never seems to make it, “Over the Counter Culture” can be listened 
to while operating heavy machinery, but maybe not on an empty 
stomach. 


By Steve Harada 
Following the recent release of their new album 
“Classic,” the Living Legends hip-hop crew 
opened their “Spring Classic” tour at the House 
of Blues in Anaheim. Comprised of MCs Murs, 
Bicasso, Luckyiam.PSC, Aesop, Scarub, Eligh, 
the Grouch and Sunspot Jonz, the Living Leg- 
ends will tour 48 cities throughout the United 
States and Canada to promote the new album. 

Opening acts included MCs Pigeon John and J-Live, setting the 
stage for the Legends. With the crowd filled to capacity at the venue, 
the veteran Cali Living Legends crew did not disappoint their loyal 
fans. Although Murs was a no show, the Legends rocked the house 
with their great stage presence, hype delivery and prodigious chem- 
istry. 

Starting the show off with cuts from the new album, the Legends kept 
the set fresh by integrating some of their renowned hit songs from the past. 
At the climax of the performance the Legends left the stage, leaving the 
crowd hanging to think that the show was over. A minute later, the group 
ran back on stage, exciting the crowd and giving the fans more to enjoy. 

Entertaining and jubilant, the Living Legends prove with every perfor- 
mance that they enjoy performing for their fans and love hip-hop music. 
Representing independent hip-hop music, the Living Legends receive 
much love and respect from their fans. And it shows at their performances 
with the ecstatic vibe they get from the crowd. 


CD: Jack Johnson - “In Between Dreams” 
By Angela Mejia 
All you Jack Johnson junkies who love chilling out to 
his mellow and hypnotic voice will love his new CD, “In 
Between Dreams.” His simple, soothing lyrics willtake 
you back to the beach where your mind willbe at ease 
and your worries will drift away. 
He has kept to his calm and tranquil vocals that 
startedin “Brushfire Fairytales,” buthas addedsome fresh funk to his music. 
Merlo Podlewski (bass) and Adam Topol (drums and percussion) add 
some flavor to this funk in “Sitting, Waiting, Wishing,” where Jack’s voice is 
electrified by their beats. Johnson also includes a taste of European culture 
in “Belle” where he introduces the accordion and sings a combination of 
French, Spanish and Italian—what a babe! And, you'll never live the 
weekdays the same after listening to “Banana Pancakes,” where Jack 
reminds us that it doesn't have to be Saturday to relax—let’s keep this song 
on repeat and “pretend like it’s the weekend. . .all the time!” The only song 
you may think to fast forward is “Constellations.” Although the beautiful 
lyrics speak of making your own pattem of stars in the sky, the music carries 
too much of a lullaby tune that may put you to sleep. Despite this one song, 
“In Between Dreams” captures Johnson’s melodious and lucid personality 
that makes his music whatitis. So, chill-mode it listening to “Crying Shame” 
or “move like a jellyfish” to “Staple It Together.” 

It seems like whether you’re listening to him in the car, in the shower, 
or floating down the river, he has something that will satisfy your craving. 


Concert: Goldfinger 


By Angela Burke 
Itwas obviously a Monday night in West Hollywood, 
as the cars on Sunset Boulevard were scarce. But, 
judging by the scene outside the Key Club, it ap- 
peared to be just as chaotic as any other Saturday 
night. The reason for this was the night’s headliners: 
pop-punk rockers, Goldfinger. 
bs i Kids and adults alike lined the entrance to the 
venue of the sold out show. Bottom Line and The Start opened up the show, 
and then came along wait—almostan hour, until Goldfinger took the stage. 
This wait only fueled the anticipation and excitement of the crowd. 
Frontman, John Feldman made an announcementto the crowd, ‘Thisisthe 
last show of our tour and we're in our hometown. So tonight, I’m not f—in’ 
around!” 

Fans went wild, jumping to the catchy beat of the songs. Feldman took 
a break from singing to talk to the audience, “I hate when bands come out 
with a new CD and then all they play at their shows are new songs!” The 
crowd cheered with agreement. “Yeah, well we’re not gonna f—in’ do that!” 

Goldfinger made sure to introduce some of their new songs off their 
February release, “Disconnection Notice,” including the uptempo first 
single, “Wasted.” In contrast to their ska-punk influenced sound they also 
played “My Everything”—a song with a much harder guitar sound and 
rhythm. 

Toward the end of the show the crowd was entertained with the 
presence of drummer Darrin Pfeiffer, taking center stage in ag-string. While 
visually, that already appeared to be agross sight, it only got worse. Pfeiffer 
dared someone in the crowd to eat a Twinkie out of his butt—yes, out of his 
butt! Not surprisingly, an eager 16-year-old kid jumped on stage to 
complete the dare. What a way to end the night. 

While the members are all in their late 30s now, Goldfinger’s energy at 
their live show is hard to keep up with. Check out their latest album, 
“Disconnection Notice.” It sounds a bit more polished than their previous 
recordings, but musically, it pushes the envelope with the use of mandolins 
and distorted guitars. 
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Osamu Nishitani is confused by what his band mates are 
telling him to sing in their next song. “Huh?” 


hen Osamu Nishitani opens his mouth 
to speak, you are a bit taken aback 
by what you’re actually hearing. His 
family is from Japan, but he was born in Ger- 
many; you’d never guess it because of his 
English accent. His accent, according to some 
of his female friends, is hot! What makes him 
even more “hot?” He’s in a band—a highly 
sought after quality that most women look for. 


It gets even better; he can sing in Spanish. 

Nishitani and his family moved to Japan when he was 3- 
years-old. They then moved to London when he was 16. 
When his parents decided to move back to Japan, Nishitani 
opted to stick with tea and crumpets. He came to study in the 
United States, where he met his future band members and 
friends: the guys of Spanish-rock band, Enjambre. They were 
friends, no doubt, considering they offered him an audition 
though Nishitani could not, and still doesn’t, understand a 
word they are singing. Not to worry, Nishitani just does back- 
up vocals; he plays the guitar—the MIDI guitar, that is. 

“The language barrier is undoubtedly there, but | am not 
particularly troubled by it,” he admits. His band mates, Luis 
Navejas (vocals/guitar), Rafael Navejas (vocals/bass) and 
Nicolas Saavedra (drums), don’t mind translating for Nishitani. 
“I also sing [in Spanish], even though | don’t always know the 
meaning of what | am singing,” he says. 

Though he doesn’t understand the language completely, 
he can still aprreciate the culture and realizes that there is a 
need for more recognition of Latin bands in the music indus- 
try. “I have come to realize that the [Spanish-rock] scene is 
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somewhat removed from the rest,” he says. “The Latin culture 
is definitely receiving more attention than, say, a decade ago. 
Nonetheless, there is a sense of separation—an estrange- 
ment—between the movements.” 

He references to the Latin Grammys as an example of this 
separation. “If the playground was really fair for all artists, then 
there wouldn’t be any Latin-anything,” he says. “Instead, all 
deserving artists would be represented under one roof.” 

Like every other version of how bands get together, Nishitani 
was already good friends with the members of Enjambre when 
they realized they needed a guitar player. They asked Nishitani 
to try out—after hearing him play, they realized they didn’t 
need to look any further. The guys of Enjambre refer to 
Nishitani as “the missing link” or the one who “fell in like a ring 
onto a finger.” 

“We take the band very seriously and do all we can to 
nurture our relationships and the music,” he says. As any 
band, the schedules get grueling, especially when Nishitani is 
a full-time student, and Luis now has a baby. “Naturally, all that 
compromising and the sacrifices negatively affect our daily 
routines, diminishing the time we have for eating, sleeping and 
socializing,” he admits rather candidly. 

Que mas? “Huh,” says Nishitani. We remind him that “que 
mas” is Spanish for, “What else?” Though he gripes about all 
of the negative aspects of being in a band, he doesn’t seem to 
mind the benefits. “Sometimes we get free clothes and other 
stuff, like pin badges, stickers, CDs and guitar strings,” he 
says. But the best part, “Sometimes they even pay you!” 

Nishitani gets serious—only for a moment—seriousness is 
not in his nature. “The real perk is the experience itself,” he 
admits. “Every moment spent on stage doing what you love 
feels so pure and free. We as musicians are allowed to 
periodically escape reality and dive into the blissful void of art 
and expression. That is fine living.” 

He goes back to griping. “Being committed to one particular 
passion, sometimes results in having less time for other things 
in life,” he continues. “I have trouble keeping in touch with my 
friends and family, | barely have time to do my homework and 
meet with my study groups. My hectic lifestyle keeps me 
single, although that is probably just a convenient excuse!” 

Enjambre’s first full-length album, “Consuelo En Domingo,” 
was released in 2003, after many months of long practices and 
fine tuning. The album was awarded Best Album of the Year 
from the El Calabozo Radio Show. They are working on music 
for a second album which are already part of their set list. 

“It’s a waste of good music if we have it and don’t play it,” 
Nishitani says. “Yes, it’s a way to promote the album, but we 
just want to get the music out there.” Let’s just hope it’s not too 
far from now. 

“Having people there who appreciate what you create is 
also a perk because without them, all of this is highly narcis- 
sistic,” Nishitani admits. The fans have been around for a long 
time experiencing the adventure. “Having such loyal fans as 
ours makes us work harder and keep working. They are not 
only the passengers, but also a vital part of the engine behind 
the locomotive.” & 
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